We examine the association of differences in economic incentives between for-profit (FP) and nonprofit (NP) hospice care providers with management performance, using financial and nonfinancial metrics. We use the expectations of Agency theory and apply proxies for quality of patient care, while controlling for cost-efficiency. We find that FP hospices (1) selectively admit patients with longer life-prognoses & billable days and hence lower average cost per day, (2) use a lower average cost/skill mix of workers, and (3) have higher CEO compensation & profit. While the profit incentive may be needed to attract providers
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